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Y our refrigerator is home to many 
items—among them probably 
fruit, leftovers, and maybe a 
gallon of milk—but a protein 

bar? Until Perfect Snacks popularized its 
refrigerated snack collection, including bars, 
bites, and peanut butter cups, you may not 
have opened your fridge to see a nutritious 
bar on the shelf. Once you have a bite, 
though, you’ll forever be putting a Perfect 
Snacks product on your grocery list. 
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You may be asking, “Why do these snacks 
need to be kept in the refrigerator?” Made 
without chemical preservatives or emulsifiers, 
a Perfect Snacks creation needs to be kept 
cold in order to maintain its flavor and texture. 
Its most popular product, Perfect Bar, is 
gluten-free, uses honey as a sweetener, and is 
made with twenty superfoods. Cofounder and 
president Leigh Keith expounds on the San 
Diego-based company’s core values and what 
she believes makes the brand stand out. 
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How has the company grown since 
first starting out?  Our headquarters is 

located in San Diego, California, not far from where 

my family grew up. However, our team spans across 

the nation, working remotely and in the field. For a 

company started by eight siblings around fifteen years 

ago, the growth has been tremendous. We have nearly 

ninety employees nationwide, and our Perfect Snacks 

products can be found in 35,000 fridges across the 

nation. In 2019, Perfect Snacks was named one of the 

best places to work by Inc. magazine.

Today, we still operate similarly to how we began. 

Spanning all departments, my siblings and I still have 

leadership positions in our company and have helped 
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set the tone for the familial and fun-loving yet hard-

working culture we aim to uphold within our brand. 

Additionally, in 2019, Mondelez, a global snacking 

leader, acquired a majority interest in Perfect Snacks, 

giving our brand the opportunity to scale and gain 

access to resources that will allow us to provide our 

product to more people. There is always growth to be 

had, whether that be through increased distribution, 

building our team, or innovating our product offerings.

Would you elaborate on the familial 
aspect of the company?  I’m one of thirteen 

siblings who had a very nontraditional, eccentric 

childhood. My dad, Bud Keith, was traveling the 

country giving talks about whole food nutrition, while 

toting me and my siblings around in a motor home.  

We saw the entire country this way before our early 

teens and were homeschooled by my mom while 

on the road. My siblings were not just siblings: they 

were my friends and my peers, and they became my 

business partners.

Since our dad was a nutrition advocate, he 

would always try to get us to eat our whole-food 

supplements. One day, he mixed fresh, organic peanut 

butter with organic honey, added a plethora of organic 

superfoods, and rolled it into a ball for us to have as 

a snack—we ate it right up. He exclaimed to us, “It’s 

perfect!” and the recipe was born. After that, we were 

selling Perfect Bars like other kids sold lemonade.

In 2005, our father grew ill with skin cancer and, at the 

time, I had nine brothers and sisters under the age of 

eighteen, so my older siblings and I knew we had to 

come together to support our family. That upbringing 

set us up to face challenges down the line, so when 

our backs were up against the wall, we gambled it all 

on the unconventional idea of putting a protein bar in 

the fridge. We learned early on about the importance 

of whole foods, family, and believing in yourself. 

Overcoming doubt is about building trust with your 

team. We trusted our decisions and the people along 

the way, and we didn’t let our fears become hurdles. 

What are the most popular Perfect Bar 
flavors? What is the process like for 
creating new ones?  Our top three flavors are 

Peanut Butter, Dark Chocolate Chip Peanut Butter with 

Sea Salt, and Coconut Peanut Butter. We have an in-

house innovation team that is constantly testing recipes 

for new products and flavors based on what’s trending 

and what our retail partners and consumers are asking 

for. As part of the research-and-development process, 

the team facilitates focus groups, taste tests, and 

shelf-life testing, and it combines that with consumer 

feedback to ultimately make the decision.

What do you think makes your protein 
bar stand out in a heavily saturated 
market?  In 2020, fresh-fridge snacks were 

recognized by Whole Foods Market as a top ten food 

trend. Fresh snacking bridges a gap between the bar 

category and wholesome, on-the-go snacking. Today, 

consumers’ demand for fresh snacks and retailers’ 

expansion of their fresh options are only making more 

room for innovation from consumer package goods 

brands like Perfect Snacks. People are seeking ways to 

incorporate fresher, whole foods into their diets but are 
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busier than ever before. Convenience and portability 

remain paramount for their snacking needs. Being able 

to deliver on taste, nutrition, and convenience has and 

will continue to be our competitive advantage.

Are there recipes you can make with 
the various products?  Although our products 

are not advertised as ingredients, the people who 

buy Perfect Snacks products are quite creative in 

the kitchen and often incorporate the products into 

recipes. Many people enjoy adding pieces of the 

peanut butter cups to brownie batter in order to 

add whole-food protein to their treats. But the most 

popular way to use them as an ingredient is crumbling 

a bar on top of a yogurt bowl or smoothie. I think 

eating them as a snack on their own is still the best way 

to enjoy them, though I may be biased.

Would you expand on the 
sustainability efforts the company 
makes?  We want to support a fair and sustainable 
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food system, and we choose to source organic 

ingredients wherever we can. In an effort to become a 

more sustainable company, we have replaced our usual 

Styrofoam shipping packaging with a biodegradable 

material, made up of 100 percent recycled fibers. 

These fibers are heat-treated and blended together in 

a mechanical, nonchemical process.

Perfect Snacks also has an internal committee, the 

Super Greens, whose mission is to educate, inspire, 

and empower the Perfect Snacks family around 

sustainability. The Super Greens team has implemented 

an in-office composting program alongside Food2Soil, 

a composting company, hosted clothing swaps, and 

held zero-waste cooking classes for employees.

In addition to these and other sustainability measures, 

we place a heavy focus on community involvement, 

providing each employee with twenty hours of paid 

volunteer time each year to work with organizations of 

their choosing.

How do you keep family and 
community at the forefront of the 
brand?  I couldn’t be prouder of what our family and 

team (a true extension of our family) have been able 

to achieve over the past fifteen years. Building healthy 

communities from the inside out starts at home. The 

familial culture has been maintained, even as we 

surpassed one hundred employees. Having a quality 

product or service is important for any brand to stay 

afloat, but having the passionate, hardworking people 

who share your vision and values as the foundation 

for your brand is, without a doubt, the most important 

factor in being truly successful. 

We’d be nowhere close to where we are today  

without the team that has been on this nutty journey 

with us and the community who has supported us.  

I am grateful and proud every day of what we’ve 

created together.

For more info, visit perfectsnacks.com

One day, he mixed fresh, 
organic peanut butter with 

organic honey, added a 
plethora of organic superfoods, 

and rolled it into a ball for us  
to have as a snack—

we ate it right up.

Leigh Keith (center) with the Keith family siblings


